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Executive 
Director Report

Algonquins of Pikwàkanagàn
First Nation
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23,840 square km
6 Counties
45 Municipalities



Ontario's Highlands by the Numbers
Economic Impact
Visitor Spending = $0.6B
Total GDP = $0.4B
Total Tax Revenues = $184M

$76M Federal, $92M Provincial,
$16M Municipal

Visitation
5.7M Visitors

Ontario 77%
US 15%
Other Canada 5%
International 3%

Trip Motivation
Visiting Friends & Relatives
Any Outdoor/Sports Activity
Canoeing/Boating
Going to the beach
Shopping
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Poised for Growth

Dorset Lookout Tower

Numbers are encouraging
More awareness of the region

Greater collaboration within our sector
Greater local involvement
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Rebound 
Responsibly

Harmonize Prosperity 
with Preservation

Temple's Sugar Bush
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Challenges
Silent Lake

Financial support
Housing
Labour Shortages
Climate Change



Our Approach

Operational Pillars
Marketing

Product Development
Skills Development

Research
Industry Engagement

Strengthen our communities through responsible tourism.

Partners
MHSTCI
FedDev Ontario
Destination Canada
Destination Ontario
RTOs
6 County Partners
TIAO
TIAC
ITO
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Our Brand Story in 2022-23

Build the destination through our people

573,997 Comewander.ca pageviews
20M Impressions Digital Advertising
53K Referrals to operators

Railway Museum of Eastern 
Ontario, Smiths Falls
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Marketing in 2023
Re.Planted Farms by Akos Asare
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Looking Ahead 2024
• Wander Sustainably
• Building upon our foundations
• Storytelling and short videos 
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Re.Planted Farms by Akos Asare



Stay Connected & 
Engaged
comewander.ca - Consumer website

• Become a content contributor
• Learn about Crowdriff collector
• Consumer Newsletter

Follow and engage with Consumer Social
• @ontarioshighlands on Facebook
• @onhighlands on Instagram
• Next on TikTok

Email us anytime at social@ohto.ca

Somewhere Inn, Calabogie



Supporting the 
tourism industry

1. Partnerships
2. Product and experiential 

development
3. Skills development & 

education
4. Research and tourism best 

practices
5. Industry engagement & 

communications
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Regional Tourism 
Relief Fund



OVTA + Ride the 
Highlands Partnership
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Skills Development & Education
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Registration details 
coming Thursday 
Topics include:
• Introduction 

to OHTO's 
New Member Portal

• Partnering 
with OHTO + 
Come Wander

• Tourism 
Investment 
Advocacy

• Ride the 
Highlands

• Feast On 
certification

• Booker
• Sustainability 

Action Planning



Research & Best 
Practices
• Visitor Data Geofencing 

Partnership
• Regional Snapshot from the 

Ministry of Heritage, Sport & 
Tourism Industries

• 2SLGBT+ Ontario Tourism Product 
Development Initiative

• NEW Annual Report released in 
December



OHTO On The Go
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Member Portal
• Launching in the coming months
• Accessible anytime, anywhere (with 

internet!)



Stay Connected & Engaged
OHTO.ca

Highlands Highlight Newsletter

Follow and engage with Industry Social Media 
Pages:

@OHTOInsider Facebook Page

Members-only Facebook Group

LinkedIn

@OHTOInsider Twitter Feed

Set up a Discovery Call with the OHTO Team

Connect Toll-Free: 1-855-629-OHTO

Email us at info@ohto.ca

Lanark County
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Thank You


	Slide Number 1
	Slide Number 2
	AGM Agenda
	Slide Number 4
	AGM Agenda
	Slate of Nominees
	Games
	Slide Number 8
	Slide Number 9
	Ontario's Highlands by the Numbers
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Our Approach
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Stay Connected & Engaged
	Supporting the tourism industry
	Slide Number 24
	OVTA + Ride the Highlands Partnership
	Slide Number 26
	Skills Development & Education
	Slide Number 28
	Research & Best Practices
	Slide Number 30
	Slide Number 31
	Stay Connected & Engaged
	Game Break
	Fireside chat
	Break Out Sessions
	Slide Number 36
	Slide Number 37

